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Travel Agents Federation Of India

Best brains in industry to come
together at TAFI convention

Bharat Shah, co-chairman, convention committee and treasurer, Travel Agents Federation
of India (TAFI), emphasises that the TAFI convention 2009 at Chiang Mail in
Thailand will add value by opening a new destination to the attending travel professionals
as well as for the host country.

%3 SHAYAN MALLICK

1\ AFI always
focusses on des-
tinations that

can add value to the attend-
ing travel professionals as
well as the host country. At
Chiang Mai too, we are
attempting to open a new
destination for the agents,
thereby promoting inbound
travel in the region,” says
Shah, a key member of TAFI
managing committee who
has worked closely with
Promod Kohli, convention
committee chairman, and

The convention
is one event in
the year when
the best brains
in industry can
get together and
analyse issues
facing the
industry.

“The maid didn't come today.”

the team to make TAFI con-
vention 2009 a success.

Speaking on the choice
of the destination, he says,
“Chiang Mai is a wonderful
destination, which takes one

Bharat Shah,
co-chairman, convention committee
and treasurer, TAFI

-hour time from Bangkok by
flight. It has natural beauty,
culture, many tourist attrac-
tions, shopping- particular-
ly handicrafts, furniture and
ceramics, excellent conven-
tion infrastructure, an
extremely supportive
tourism authority and tourist
business associations and
very friendly people.”

“ Our neighbors

Further touching upon
the subject of choice of venue
outside India, Shah says, "It
is not as if India does not
have enough to offer for host-
ing a convention. However,
the uniqueness of destination
for delegates and the incen-
tives offered by tourism
board in terms of facilitations,
tilt the balance in favour of
overseas destinations. And
now, with all the conventions,
TAFI conducted in the last
few years, it has become a
practice to host it overseas.”

While highlighting the
major focus area of the con-
vention this year, Shah says
that the convention is one
event in the year when the
best brains in industry can
get together and analyse
issues facing the industry. It
also tries to evolve a strategy
to deal with them.
“Convention 2009 is going to
evolve around this principle
which we are looking forward
to bring out some innovative
thinking and strategies for
the delegates and also more
opportunities for participa-
tion in discussions. The last
session has been planned as
a roundtable discussion to

summarise the business ses-
sions, gather inputs from the
participants and bring out a
logical conclusion,” he adds.
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The last session
has been planned
as a roundtable
discussion to
summarise the
business
sessions, gather
inputs from the
participants and
bring the
discussions to a
logical conclusion
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Speaking of his role as
the co-chairman of the con-
vention committee, Shah
informs that as co-chairman,
I assist the chairman in car-
rying some of his work and

specifically look after all the
ground arrangements at
the destination including
transport, hotels and meals.
Adding further, he says,
“As a matter of practice,
TAFI does not engage the
services of an event manage-
ment company to plan and
execute the convention.
You will appreciate there
is a tremendous amount
of effort that goes into
the making of a successful
event of this magnitude and
that too overseas.”

TAAI convention’s
venue, Chiang Mai, capital of
Chiang Mai Province, is one

of the most significant
tourism destinations in
northern Thailand. Located
at the bank of famous Ping
river among the northern
mountains of the country, the
city today attracts over a mil-
lion visitors, mainly tourists,
every year.

Destination
Chiang Mai
Is a significant tourism

destination in northern
Thailand

Rich in natural beauty and
culture.

Has  various tourist
attractions.

Excellent convention
infrastructure

Shopping- particularly

handicrafts, furniture and
ceramics
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WTM: A must attend B2B event for
global travel industry

WTM is must-attend business-to-business event presenting a diverse range of destinations
and industry sectors to stakeholders in travel business across the globe. IMlTiH highlights the
main feature of the event attracting travel trade.

ﬁ? TT BUREAU

taged annually in London,
World Travel Market is a
vibrant must-attend four-day
business-to-business event
presenting a diverse range of

world

travel
market

destinations and industry
sectors to UK and
International travel profes-
sionals. The success of the
event can be gauged from the
fact that around 49,963 trav-
el industry professionals
attended WTM 2008.

It is a unique opportu-
nity for the whole global
travel trade to meet, net-
work, negotiate and conduct
business under one roof. By

wowws karvatgroup.in

By

.. with our 24 x 7 online
tracking system.

TrawellTag

Track yaur fnggage 24x7

chairman,
WTM

attending World Travel
Market, participants effi-
ciently, effectively and pro-
ductively gain immediate
competitive advantage for
their business and stay
abreast with the latest
developments in the travel
industry.

World Travel Market
duly recognises the impor-
tance of senior buyers with-

in the travel industry by
awarding them membership
of Meridian Club. This
enables buyers to optimise
their time spent at the event
through a range of pre-show
and onsite benefits that allow

tors, outbound tour opera-
tors, group travel organisers,
coach tour operators, busi-
ness travel agencies, online
travel companies, conference
organisers, event planners,
incentive travel agencies,

WTM is a unique opportunity for the

whole global travel trade to meet,

network, negotiate and conduct

business under one roof

them to accurately identify,
network and do business with
both existing and potential
exhibiting suppliers.

Meridian Club member
company types are made up
from the leisure travel, busi-
ness travel and MICE, and
include domestic tour opera-

corporate travel buyers, and
independent travel agencies.

Meridian Club member-
ship is exclusively reserved
for travel professionals who
are responsible for the pur-
chase of travel-related prod-
ucts and services. Meridian
Club members are identified

and pre-qualified in their reg-
istration.

The members of this
esteemed club enjoys the
opportunity to take part
in a speed networking
session, complimentary
welcome pack including
WTM catalogue, access
to meeting room facilities,
exclusive access to dedicated
WTM Meridian Club
lounges located in south
and north galleries, free
internet access, and
much more.

The buyers’
benefit

World Travel Market duly
recognises the importance
of senior buyers within the
travel industry by awarding
them  membership  of
Meridian Club.

This enables buyers to
optimise their time spent at
the event through a range of
pre-show and onsite
benefits

Eventually, they can
accurately identify, network
and do business with both
existing and potential
exhibiting suppliers.

Meridian Club member
company types are made up
from the leisure travel,
business travel and MICE
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COX & KINGS ™

IS LOOKING

FOR
PARTNERS

Become a Cox & Kings franchisee.

Times are changing and so is your business. Today, commissions alone are
not enough to sustain profitability. With the world getting on to the
Internet and the travel sector cutting costs at various levels, commissions
on ticket bookings don't really pay off well. Does that meanit's time to
shutshop? Certainly not. It's time to change the way you did business.

Join Cox & Kings as partners.

The brand of Cox & Kings has evolved over a period of 250 years and is

one of the oldest travel brands in the travel and tourism industry today.

The Cox & Kings Advantages:

Global presence with our operations in |8 countries besides India through our subsidiaries, branch offices and
representative offices. ® In India, we have 255 points of presence covering |64 locations through a mix of 14
branch sales offices, 56 franchised sales shops and a mix of |B5 GS5As and PSAs. ® A wide range of services:
Holiday praducts in the domestic, inbound and outbound market catering to FI'Ts, Groups, MICE, visa services,

hotel accommodation, air tickets, bus and rail ticket services and cruise products and Rail Europe bookings.

With services extending from holidays and corporate tours, to hotel
bookings, visas, forex, insurance and various other travel related services,
we're a name to recken within the industry. With our expertise, your
business steps on a global platform. You have an array of services to offer and
in turn, earn much, much more. Besides, we at Cox & Kings keep updating
our partners with the changing business trends through regular workshops
and training. 5o get in touch with us and be a part of our success. And give

wings to your business...Business Redefined.
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coxandkings.com

CALL: 1800 22 1235, 1800 209 04 00, 09867565599 or (022) 22640573
Email: franchisee@coxandkings.com | www.coxandkings.com/franchisee | SMS: FRANCHISEE to 5757513

The Company is propeaing, subject to market conditions and other coneiderations, to make an Initial Public Oferng of if's Equity Shares and has filed & Draft Red Herming Prospecius with SEBI. The Draft Red
Harring Frospectus is available on the SEBI wabsite at wwersebi.govin as well 2 on the Lead Menagers' websites at weneiflcap.com. Investors should note that investmant in equity shares involves a high degree
af risk and for details relating to the same, ses the section tited *Risk Factors” of the aforementioned offer documents.
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- - - -l R - partners to participate actively. This is the
ndiGo announces special initiative for ==z
celebrate than to make a difference to

someone else’s life.”

the less privileged sections across India ...z o

undertook special initiatives for poor,
ranging from food drives, blood donation

IndiG’O, the award—Winning IOW—faI‘e airline, Wlth an aim to help thousands Of camps, cricket matches and educational

lesser-privileged children and families across India joined hands with leading o e . oo 2o
NGOs such as Sankalp Welfare Society, CanKids, SOS Village, Akanksha

Foundation and Deepalya.

Charitable initiatives

IndiGo airline joined hands with leading NGOs
to help less privileged sections

are extremely happy to join hands with
Sankalp Welfare Society, CanKids, SOS Village,
Akanksha and Deepalya which will bring a dif-
ference to the lives of less privileged children
and families. With various initiatives that we

{!? TT BUREAU 1 Ghosh further The NGOs were Sankalp Welfare Society,
5 added, "This initia- GanKids, SOS Village, Akanksha Foundation
ditya Ghosh, president, IndiGo, said, “We tive is really close to and Deepalya
"-:F,:. e L I : . our heart and does

Indigo plans to make it an ongoing initiative
with the Joy of giv- During September 27- October 3, IndiGo
ing Week. Tt will be employees undertook special initiatives for poor
an ongoing initia- The initiatives ranged from food drives, blood
tive. I appeal to all donation camps, cricket matches and
our passengers and educational workshops across India

not start or end

Aditya Ghosh,
president, IndiGo
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We are happy to
join hands with
Sankalp Welfare
Society, CanKids,
SOS Village,
Akanksha and
Deepalya which
will bring a
difference to the
lives of less
privileged
children and
families

29

have planned across the country, our aim
is to bring joy to their lives. IndiGo is all
about helping people to seize opportunities,
wherever they may be.”
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Ark Travels is now the
Preferred Sales Agent for Costa Cruises

Anju Tandon, director, Ark Travels, is happy that Ark Travels has bagged the preferred sales
agents crown for Costa Cruises. The 28-year-old Ark Travels that has been selling
Star Cruises successfully and promoting corporate travel, has evolved over the years.

66

An international brand

% TT BUREAU

As travel via the sea route
gains popularity in India,
more cruise liners are trying
to tap Indian travellers. Even
the statistics reveal that trav-
ellers are opting to travel on
cruises not only in metro
cities, but in tier-II cities as
well. Eventually, Ark Travels
is giving an added advantage
to this segment.

Ark Travels has been
selling Star Cruises to the
retail travel community for
the last 15 years and has
attained a distinction for
serving the needs of those
opting for cruise liners.
Tandon recognises the poten-
tial of value-added products.
Commenting on becoming
the PSA for Costa Cruises,
she says, "Since we bring in

like Costa Cruises has tremendous

potential for our company.

Our endeavour would

be to promote Costa Cruises
in the Indian market

29

the experience of whole sell-
ing cruises to the Indian retail
travel trade, our belief is that
an international brand like
Costa Cruises has tremen-
dous potential for our com-
pany. Our endeavour would
be to promote Costa Cruises
in the Indian market,”
Tandon adds.

Recently, Kishan Biyani,
director, Ark Travels joined
the company and has brought
about a sea change in mar-
keting strategies. With more
than 10 years of experience
in the travel industry, Biyani
is well-known for his works.

Costa Cruises has been
doing well with their

Anju Tandon,
director,
Ark Travels

Mediterranean itineraries
from the Indian market and
now is looking forward to
promoting their Hong Kong
itinerary for 2010. Speaking
about the success quotient in
the Hong Kong market,
Tandon says, “Hong Kong is

witnessing a marvellous
growth in the cruise seg-
ment. We will continue to
grow here for more than one
reason, firstly, because Hong
Kong has emerged as a fam-
ily destination with attrac-
tions like Disneyworld,
besides being a gateway to
China. Secondly, it has
emerged as a destination for
the youth, with the increas-
ing number of youngster
arrivals in Macau, also known
as the Las Vegas of Asia.
Once Costa introduces its
ship in Hong Kong, people
will be able to enjoy a world-
class cruise from the port of
Hong Kong.”

It offers over 250 desti-
nations, 100 itineraries and a
fleet of 13 spectacular ships.
Costa Cruises will add Costa
Luminosa to its fleet soon and

Kishan Biyani,
director, Ark
Travels joined
the company
recently and
has brought
about a sea
change in
marketing
strategies

Costa Deliziosa in February
2010. It also offers itineraries
in the Mediterranean,
Northern Europe, Dubai and
the Emirates, Caribbean and
South America.

Sailing across sea

Costa Cruises offers over
250 destinations & 100
itineraries

It has a fleet of 15
spectacular ships

Plans to add two more ships
to its fleet by Feb 2010

Offering comprehensive travel experience

In travel business since 1980, Riya Travels and Tours has come a long way. Servicing the
industry with tour packages, it is also into overseas manpower recruitment for years now.

IRAVTALH sheds light on the journey of Riya Travel & Tours.

% TT BUREAU

ver the years Riya Travel

& Tours has become one
of India’s leading full service
travel and tour companies.
Headed by GMJ Thampy, the
company now has an exten-
sive network of branches
across the country. It is
steadily growing towards
becoming a premier travel
service provider.

Riya Travel and Tours
has a comprehensive range of
travel services. The tour
operator has a core group of
travel consultants for domes-

¢

RIYA HOLIDAY S

tic and international travel,
business or leisure.

It provides competitive
fares, worldover, with all
scheduled airlines. It also
analyses and recommends
cost-effective and value-
packed solutions to travellers.

The services provided
by Riya Travels and Tours
include solution packages
which come along with

wiwews. karvatgroup.in
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... with assistance from
51 branches across India. |
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RIYA TRAVEL & TOURS

choice of destination, suitable
fares, hassle-free ticketing
and home delivery of air tick-
ets. Riya Travels and Tours
also provides attractive tour
packages, off-the-shelf or
customised, within India and
across the world.

It also offers domestic
and international group trav-
ellers with special fares,
allied services including hotel
and car rental reservations
worldwide, documentation
assistance (passport and
visa), travel insurance, for-
eign exchange assistance etc.

Besides, Riya under-
takes professional manpow-
er recruitment, representing
overseas employers at vari-
ous levels from releasing
advertisements in major pub-
lications to shortlisting for
interviews, assistance for visa
documentation to travel
arrangements and everything
else in between to facilitate

the process between employ-
ers and job seekers.

Riya Travels Overseas
Manpower Recruitment is

ment to ensure that chosen
candidates are sent to their
workstation on time.

They have access to
advanced set-ups and facto-

Over the years, Riya Travel & Tours
has become one of India's leading
full service travel and tour
companies. Headed by
GMJ Thampy, the company now
has an extensive network of
branches across the country

one of the leading companies
in overseas recruitment.

With years of experi-
ence in the overseas busi-
ness, Riya has been provid-
ing recruitment and place-
ment in all prominent fields
of work throughout the
world. Its much-advanced
and highly integrated global
network makes it easy and
enjoyable to recruit selected
professionals. It arranges
every kind of travel require-

ries to test candidates' tech-
nical skills in actual working
conditions. So far, Riya
Overseas Manpower
Recruitment has conducted
and executed thousands of
different interviews on behalf
of numerous organisations
both in private and public
sectors placing selected can-
didates as promised.

It may be mentioned
that after starting off in 1980
as an enterprising travel

group, Riya has expanded
with 30 offices in India and
one in the US. With over
1000 professionals to assist
travellers, Riya  offers
expert guidance and atten-
tion to travellers.

Its travel portal is dedi-
cated to help travellers not
only to plan their travel, but
also to book exciting trips
among other services. The
company’s mission is to cre-
ate an inspiring and mean-
ingful experience that con-
nects people and places
together. Airline ticketing
being its core activity and its
timely deliveries has won
Riya recognition and laurels
from various quarters.

Success story

Over the years, Riya Travel
& Tours has become one of
India's leading travel and
tour companies

It offers a comprehensive
range of travel services

undertakes
manpower

Riya also
professional
recruitment

Riya Travels' OQverseas
Manpower Recruitment is
one of the leading
companies in overseas
recruitment
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ACG hospitality spreads its wings,
to come up with a new hotel in Delhi

Subhash Ahuja, co-partner of Park Balluchi Restaurant, Haus Khas in New Delhi has joined
hands with Gurdeep Singh Gujral of Gujral Tours & Travels for launching Signature Grand,
a 3-star hotel in West Delhi.

% TT BUREAU

sister concern of

Park Balluchi, ACG
Hospitality was set up in
2007. Park Balluchi restau-
rant is a three-time winner of
the national award for the
best restaurant.

Talking about the latest
project, Ahuja informed, “We
are constructing a 3-star
hotel called Signature Grand,
in West Delhi. The hotel will

be operational by January
2010.” The  proposed
hotel is supposed to have
35 rooms with all the
required amenities.

ACG Hospitality is also
working towards encourag-
ing foreign tourists to India.
Speaking about the future
plans, Ahuja said, “"We are
keeping an our eye on
Commonwealth games and
intend to provide best serv-
ices to the foreign tourists in

wowews. karvatgroup.in
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... with our user friendly,
online software
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our proposed hotel. Our hotel
will also cater to travel relat-
ed services of tourists. We are
also coming up with our
inbound domestic packages
with affordable prices for
tourists. In addition, we
also intend to encourage
LTC packages for government
employees.”

Ahuja also informed
that the company has part-
nered with Jagtaran devel-
opers and Hospitality for the
Maharaja Motel at Kosi (UP)
and Mouva Rajasthan.

A member of IATA and
TAAI since 1994, Gujral Tours
and Travels, has been provid-
ing services to the travellers

A S Guijral,
chairman & managing director,
Gujral Tours

for last many years. A S
Gujral, chairman and manag-
ing director, Gujral Tours &
Travels, says, “The USP of our
company is our presence in

ACG Hospitality has partnered with
Jagtaran developers and Hospitality for
the Maharaja Motel at Kosi (UP) and
Mouva Rajasthan

Gurdeep Singh Gujral,
managing director,
Gujral Tours

the leisure market. Also, we
give value for money, espe-
cially with our outbound tours
for Nepal, Australia, Malaysia,
Dubai,  Singapore and
Thailand. We have the credit
of being the first travel agents
in West Delhi. Starting with a
staff of two, we have now
grown to 35.”

Gurdeep Singh Gujral,
managing director, Gujral
tours & Travels, said, "I had
visited  Australia and

66

We are
constructing a
3-star hotel
called
Signature
Grand,
in West Delhi.
The hotel will
be operational
by January 2010
Subhash Ahuja,

29

Dubai in the last couple
of months to tie up with
various tourism boards for
outbound packages. I was
invited by the Canada
Tourism Board and visited
the country in September to
attract traffic from Canada
to India for tourism as well
as hospitality.”

Expanding
horizons

ACG Hospitality along with
Guijral Tours & Travels will be
opening a 3-star hotel

The new hotel, Signature
Grand is to be launched in
West Delhi by January 2010

ARK TRAVELS

PRIVATE LIMITED

Departure Dates - 2010

Preferred Sales Agents
Costa Cruises

Jan 31

Feb 4,8,12,16,20

May 27,31

June 4,8,18,22,26,30

Call us today for Best deals

ARK TRAVELS PVT. LTD.

Discover Talwan wi» Costa Classica
Ex. Hongkong

*Enjoy early bird discounts
*2 children below 18 years cruise FREE

™

Costa

CRLUSING ITALIAM STYLE

Costa Cruises for
Mediterranean, North Europe,
Dubai and many mare
destinations

1109, Samarth Vaibhav, Oshiwara, Andheri West , Mumbai 400053, India.

Tel.: +91 22 42461919 Direct Line : 42461926 /29 /31 Fax:+91 22 26302954 E-mail: operations@arkiravels.com

* Terms & Conditians apply




Swiss
International
Air Lines

A STAR ALLIAMCE MEMEBER r::

The new SWISS Business Class:
Fine-tune your air cushion seat and
let the music take you away.

The unique air cushion system in the new SWISS Business Class. Adjust the seat’s air cushions to your
preference, let the seat’s massage function work out any lingering kinks and press «Plays. Then, just before
you drift off completely, stretch out on the new full-length bed. You can now personalise your space aboard our
brand new aircraft on flights from Delhi and Mumbai to Zurich. For bookings and information visit SWISS.COM,
call 1-800-209-7240  (022) 6713-7200 or contact your travel agent.

For an even more exclusive experience try our suite above the clouds in the new SWISS First Class.

INNOVATION, SWISS MADE. SWISS.COM
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